IR PN Pk RAKFER et (115554~ FF34%)
Wufeng University of Science and Technology Day Department Day Four Technology Department of Tourism and Leisure it
¥ - 4 & (First Academic Year) ¥ - % & (Second Academic Year) ¥ = 4  (Third Academic Year) & = i (Fourth Academic Year)
# 5 -
" 8z  (First Semester) = (Second Semester) & (First Semester) = (Second Semester) 1 (First Semester) = (Second Semester) & (First Semester) = (Second Semester) o
&
°1 o 10 | ma oo re | ok o ro | e o £r | ma X 20 | e . e » £o | pac L P e | me
7 Course Title Credit | Hour P Course Title Credit | Hour 7 Course Title Credit | Hour| P Course Title Credit | Hour * Course Tide Credit | Hour 7 Course Title Credit | Hour P Course Title Credit | Hour P Course Title Credit | Hour | Credit | Hour
% (-) English(-) 3 3 | (=) Englih(z) 3 3 % 3 9¢7 Safety Education 1|
w8 [ # ey i Apreciaion & Composiion of Chinese s | 5 |t Theabiityof Expression in Chinese 2 | 2 1 % 672 Professional Ethics I
g |uieare Language
© 3
3 % |w() Physical Education() 2 2 |7 (=) Physical Education(ll) 2 2 41 Feif 2 284 f Introduction to Originality and IPR | 1 | 1
A 2
i # 047 Campus CustodialServices N
1 3 1subtotal g s | 8 o[ o 3| s o] o o[ o o[ o o[ o 18] 1
S 234 %(-) Liberal Art (- ) 2 2 |24 (<) Liveral Art(=) 2 2
€ 32
+  £F J-§4/Subtotal o | o o | o 2 |2 2| 2 of o o o o | o o | of & | @
= &f 58484 » Computer Practice and Program Applications 3 3 ¥4 Management EN ]
M 2z
» o 3f
w23 |13+ ISubtotal 3 3 ) 0 3|3 o | o o] o o | o o o 0| o 5 5
“c#332/% Economics of Tourism 2 2 |k is# % Tourism Marketing 2 2 |42 % #pu Introduction to Gaming Industry. 2| 2 |k e % Tourism Administration and Regulations 2 | 2 |4 %39 i TourLeader and Tour GuidePractice 2| 2 |makma$(-) TourismLeisure cury(-)| 3 3 w4 £0) Tourismsisuwe sty (<) | 3 3w 29 Travel Safety and Health 2 2
L3 [P principksof Tousm 2 | 2 [ams 0 Tabwan Tourksmand RecreationResources | 2| 2 [P % 4 m e 5 Lelsure Business Managementand Practice | 2 | 2 [~scis % e 4k TourismIndustry Management | 2 | 2 |+ss s 2.4 5 Tourism Information System 2 | 2 |goum(-) PracticalExperience (-) | 3 | 3 [7sws(c) practical Experience () | 3 | 3 |+aaralic Research inProject 2 | 2
" € |iesupek 5 35 Tourism Japanese 2 2| sy % 236 Travel Reporting and Photography 2 2 Bt #55 Professional English 2 | 2 |spais Tourism Media Design 2 | 2 |sfeis gl Digital Tour Planning and Design 2| 2 |#a9%e () Practical CaseSudy(-) | 3 3 |#ib %4 4= ) Practical Case Avalsis (<)| 3 3
;’ 5 |«smus: i Groupdynamics in Tourism 2 | 2 |0 i § 5% Tourism dapanese Conversation 2 | 2 673546572 3 3+ Tour Guide Interpretaion Skill and Practces 2| 2
1 3 1Subtotal s | s s | 8 6 |6 6 | 6 5] s 9 [ o 9 | o 4| 4| m | s
i |- 3*/Compulsory Subtotal 18 18 16 16 1 1 1n 1u 8 8 9 9 9 9 4 4 86 86
2552 Fnm Foos cuture 2 | 2 [ o Lesure Experience Practice 2 | 2 [magsyym sevice Management 2 | 2 | maraastie CasivSrvice Basic Sils 2 | 2 | s 35 Case Sty of Gambling Marketing 2| 2 % % B 195 7 3 Intemational Travel Exhbition Practice | 2 | 2
5 |##oese gLk 738 Tea and Coffee Culture 2 2 | 76 A %3 Bicycle tourism 2 2 |4 % Project Management 2 2 | fke & 78 Convention andExhibition Marketing | 2 2 § i # T % Community Development and Leisure Experience 2 2
z
H 13 5.4 7 5 Bed & Breakfast Management Practice 2 | 2 [miitig 7 Resort Management Practce 2 | 2 |k gk 7 sk Leisue Faming Practices 2| 2
H 4§ %8k 7 Eco-Tourism and Enviromental Education 2 2 |1 agemizy 2 & Theme Park Management 2 2 [wmerpiates Case Study on Cultural and Creative industries [ 2 2
Lo2le i “BL 1741 £ 413 i+ Tourism Marketing Planning and Practice 2 |2 4 ThT & # 4] Leisure Activites Planning for Senior 2| 2
; 8 _[m3xs # %1052 s+ Nationat Scenic Area Experience practice| 2 2 |+ # %8 Commercial Software Package 2 2 [ g mpein inroduction to Hospitality 2 | 2 |gs#+ Hospilty English 2 | 2 w95 % 004 45 Case Stdy of Travel Disputes 2 | 2 |poi#aee(-) Offcampusinemship 3 | 3 [wo 22 v(e) Offcmpusitemstip(z) | 3 | 3 | 5047 ¢ Field Sudy 2| 2
’: S [ et Festival Activity and Tourism 2 2 |2#m e ik Taiwan History and Culture 2 2 |scem & 9 4 Hotel Management and Practice 2 2 [+ a7 8 Tourism Intemet Marketing 2 2 [ @ ph 52 4€ Case Study of Mainland China Tour 2 2 [ # g ¢ (2) Offcampus imemship (<) | 3 3 |9 ird v (2)Offcampus intermship (1) [ 3 3
%« 3 SehiBL% § 5% § 3 Advanced Tourim Japances Conversation 2 | 2 |p i 4 #ls Japanese Language Ability 2 2 |s4 B 4g4-2 5% Tourism Development Trend Discussion 2 | 2 |9y ¢ (=) Off-campus Intemship 3 3 934 ¥ (+) Off-campus ntership (+) | 3 3
e 78 .25 45 Al Mountain Tour Projects 2 | 2 [pacarn 54t Tourism Hotel Case Study 2 | 2 [waps 295 Housekeeping Practice 2 | 2 |wppan v Tou Gude practioum 2 | 2 [mexissponengincudeTrainng| 2 | 2
3
v & %Lk Intemational Etguette 2 | 2 |gamarg sk Cabin Service Practice 2 | 2 |mees st g Intermational Toursm Prooject 2| 2
= 45 Pk ¥ 72 Aviation Service Quality Management 2 |2 Bk 414, 4 # R 47345 Tourism Creativity Thinking and Problem Solving 2| 2
A RRE ALY
i 2 | 2 2 | 2 2 |2 2 | 2 2 | 2 9 | 9 9| o 2 | 2
*.p/” i 20 20 18 18 3 13 3 13 10 10 9 9 9 9 6 6 98 98
Y =
roEh A543 Ganr S o U o s Sras RS RUTS AT BUAUNE  SComeotsioy
g
T
o BE [pwmennsare 2communiy Development: Uptos s AHHPY RS I8 6 O-Campus nemships: Up o 18 crecits
we £§
; HH S e M A B T B 444 A A8 R B 797+ 7 For the detaled regulations of potentalcourses, please efer to the "Key Points fr Taking Potential Coursesof Wufeng Uriversity o Science and Technology”
PR
L |
[T
[ s =
EErET R
it gradu:
BT (1 T2 AW T B, Al T A4 ()RR (2R ICI (2) 2 AR ()0 I8 i (3)R - 2 L4ERIDL 0N AR 7T AD - LGRS E OB - o g A R 2 5 O -
ommon Elective | 1. The "National Natinal Witary Training’ ares: (1) Itermational Stuat Poliy. 0 Technology. 2l “Tne opening of each semester in each field i ubject to the announcement o the Academic Affairs Offce of thesemestr.
i $1/Notes
-+ faih 4 & H/School Basic Reuirements
LiFS P R d TS R L E i B AP RN, PN
L o in K Threshold."
2FRES P R TS PR FLFRG BT ER RN, AT RIS BT R ENR TR LS AT R RS
Information 4 for Wufeng L ¢ Information o Theshold " Non-IT Teastone basic 1T crtficaton test, whil IT departments must pas a easttwo 1T cetfcation tests.
= -1 & H/College Basic Reauirements
R NG A LR L R (B 4) gaagarsp
< Comp ¢ and Prog s Introducton to Mang Students :

= kA% fDepartment Basic Requirements

LEEFLgR A 10 G o ) 8 A0

“ P18 & () i 4D A £ (1
for graduation, including:(1) 18 credts
KT 1625 4 ¢ (2)= T 1425 & (A E 1 ODSEA «

RO S ()4 £ n 5B L (B)4 £E AT 1205 O K
Liberal

Wcreditsin |, o Interest and Potential Development Courses.

2L ENLENAY SRR (1)

Credit Requirements by Year and Semestr: (1) Freshman and Sophomore years: 16-25 credits per semeter (2) Junior yar: 14-25 credits 25 credits
BRAFYFDE I NSRRIV AT B R TR YA
Of-campus Internship: meet in the “Wateng L <ampus .
2 2 Other Instructions
LY F R0 )% B R P IR(E S §F 9 )3 5 L
alightgreen conputers

2037 S E oA $ A0 A S it -
The dep ad

2+ 47 () 7 fe/Revision and Approval Process

o program and industry needs

1152070 140 1145 & & 52510 535 4 3l d | § LS - 1152 §IALIN B R 528 I 55 kL 15370200 1145 £ & 525 9 505 kAL ] G4

€ e A g 2 R
Approved at the 3rd Deparimental Curiculum Committee meeting o the 2nd Semester o the 114 Academic Year on July 14, 2026; approved at the 5th Curriculum Commitee meeting of the School of Di

| Management of the 5nd Semester o the 114 Academic Year on July 17, 2026; and approved at the 6th University Curriculum Committes meeting of the 2nd Semester of the 114 Academic Year on July 29, 2026,




